











aries of the new Tanzania
Trade Integration Strategy
(TTIS). The developmental
objective of TTIS is to turn
trade into a true driver of
economic development and
poverty reduction, according
to trade sources.

The TTIS addresses among
other things, developing
institutional capacity to help
producers of agricultural prod-
ucts meet the requirements
of international markets.
Under the five-year §175
million (approx. Sh227.5
billion) initiative, local farmers
would be exposed to inter-
national markets. The pro-
gramme will integrate all
productive sectors in national
trade activities. Government
and donors will und of pro-
grammes under the new trade
policy from 2009 and 2013.
Some of the major areas the
policy seeks to address are
sanitary issues, the develop-
ment of a national horticul-
tural strategy and strength-
ening producer associations
as well as address agricultural
constraints such as poor roads
and inadequate storage facil-
ities affecting the supply chain.

DITF expected to pull in crowds

This year’s Dar es Salaam
International Trade Fair
(DITF) is expected to pull in
more crowds. The annual
event is organized by the
Board of External Trade (BET)
and is used to showcase and
spearhead Tanzania’s export
endeavors.

The DITF has established
itself over years as the shop
window for Tanzania products
as well as the East, Central
and the Southern African
Region. Supported by the
services of the Dar es Salaam
harbor which serves the
region effectively, the fair
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acts as one stop centre for
reaching countries such as
Uganda, Rwanda, Burundi,
Democratic Republic of Congo,
Zambia, Malawi, Zimbabwe
and Botswana.

The fair enjoys patronage
of the Tanzania business com-
munity who both exhibit and
use it as a forum for business
exchange. Participation has
ever been on the increase
from a mere over 100 com-
panies in the late eighties
to over 1486 companies in
2000. In 2007 a total of 1866
exhibitors exhibited at the
fair and came from overseas
representing over 30 coun-
tries, Tanzania inclusive.

The fair enjoys support
of the Government through
the Ministry of Industry, Trade
and Marketing. The fair is also
supported by the Tanzania
Chamber of Commerce,
Industries and Agriculture
(TCCIA) and the Confeder-
ation of Tanzania Industries
(CTI) as well as other insti-
tutions in the country.
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Conclusion
To ensure they are well
cushioned against the effects
of the global crisis, Tanzanian
manufacturers need to respond
by ensuring that production
is carried out with the highest
level of efficiency achievable.
This would amount to reduc-
ing the cost of production, so
as to be able to cope with the
challenges brought by the
crisis. Given the fact that they
will have to compete with the
producers from other parts of
the world - including China
and India searching for alter-
native markets, Tanzania’s
manufacturers need to be
more pro-active i.e. reduce cost
of production, improve pro-
ductivity, use the EAC, SADC
markets to their advantage
and most importantly, pass on
the benefits of decline in the
prices of raw materials to the
consumers in the form of more
competitive prices. This would
enable the manufacturers to
capture a good part of the
market that would otherwise
be lost to the foreign producers.
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